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CLIMATE WEEK: 21-27 March 2011
Basic Information

	Contact Name and Details
	Steve Hucklesby, Policy Adviser  hucklesbys@methodistchurch.org.uk 

	Status of Paper
	Final 

	Action Required
	Methodist Council endorsement of Climate Week

	Draft Resolution
	The Methodist Council welcomes the opportunity offered by Climate Week for churches to publicise their actions on climate change and endorses this national initiative taking place during Lent 2011.

	Alternative Options to Consider, if Any
	Raise awareness of Climate Week without formal endorsement.



Summary of Content

	Subject and Aims

	Climate Week aims to showcase practical examples of action on climate change – from the small local initiatives to the big and bold innovations.  

	Main Points


	Following an approach by the Climate Week organisation, Methodist Council is invited to offer endorsement of this week and encourage districts, circuits and churches to be involved. 

	Background Context and Relevant Documents (with function)
	2009 Methodist Conference report: Hope in God’s Future - Christian Discipleship in the Context of Climate Change.  (A theological assessment of Climate Change)
MC/10/28 Carbon Reduction Project Report to February 2010 Methodist Council (providing a framework for Methodist action on climate change)

	Consultations


	Consultation has taken place with ecumenical partners including the United Reformed Church and Baptist Union of Great Britain, Operation Noah and Eco-Congregation.  


Summary of Impact 

	Standing Orders
	None

	Faith and Order
	None.  (An endorsement of Climate Week would build on the resolutions of Methodist Conference passed when Conference commended Hope in God’s Future)

	Financial
	None

	Personnel
	Staff time publicising Climate Week

	Legal 
	None

	Wider Connexional
	Districts, circuits and churches are invited to engage with Climate Week.  

	External (e.g. ecumenical)
	Some ecumenical partners may be encouraged to see further visible support at denominational level.

	Risk
	Three of the five main corporate sponsors of Climate Week are Tesco, the Royal Bank of Scotland and EDF Energy, the latter two having been criticised by campaign groups for their investment in fossil fuels and nuclear power respectively. This has caused some concern to certain organisations. The Methodist Church approach to corporate private bodies, through the work of the Central Finance Board has generally been one of engagement and dialogue, rather than boycott or disassociation.  In this context and considering the very wide range of supporting partners it is unlikely that Methodist Council endorsement of Climate Week would be widely construed as endorsing their sponsoring partners.


CLIMATE WEEK: 21-27 March 2011
1. Background and purpose

1.1  Climate Week will shine a spotlight on the many positive steps already being taken in workplaces and communities across Britain. It is anticipated that the power of these real, practical examples – the small improvements and the big innovations – will then inspire millions more people.

1.2  Thousands of businesses, charities, schools, councils and others will run events during Climate Week on 21-27 March 2011. They will show what can be achieved, share ideas and encourage thousands more to act during the rest of the year.
1.3  Climate Week was founded by Kevin Steele, a social justice campaigner who conceived the Trade Justice Movement and co-founded National Families Week.  Currently Climate Week exists as a non-for profit company and has a small but expanding coordinating and marketing team.  Its aim, as described at www.climateweek.com , includes helping “to catalyse a real, long-term shift in the way society approaches climate change. It offers an annual opportunity to focus attention on the challenges and share ideas on how we can overcome them. This will result in many more people and organisations adopting the huge number of changes that can be made, in virtually every area of human activity, to move towards a low-carbon society”.
2. Relevance to Methodist districts, circuits and churches

2.1  Many churches are already involved in their local communities through the Transition Towns movement, Eco-Congregation or campaigning with Operation Noah.  Climate Week offers an opportunity for churches to contribute to the organisation of local events and publicity and tell of the actions that they are taking.  

2.2  Climate Week Awards will be offered to celebrate the UK’s most innovative, effective and ambitious organisations, communities and individuals and their outstanding efforts to combat climate change.  This is expected to be repeated annually and in the future churches and faith-based organisations may be specifically encouraged to apply for these awards.
3. Supporting partners

3.1  Climate Week has the support of a wide cross section of political and social organisations including the leaders of all of the main political parties.  It is further supported by thousands of businesses, charities, schools, councils and others who will run events during Climate Week on 21-27 March 2011. 

3.2  The initiative has so far been formally endorsed by 28 religious organisations including Churches Together in Britain and Ireland, Churches Together in England, the ‘Shrinking the Footprint Campaign’ of the Church of England, the Church in Wales, Operation Noah, Eco-Congregation and the Ecumenical Council for Corporate Responsibility. 
4. Corporate Sponsorship of Climate Week

4.1  There are five corporate sponsors profiled by Climate Week.  The ‘headline’ partner is Tesco who aim to reduce by half their emissions by 2020 and become carbon neutral by 2050 without resort to the purchase of offsets.  The other key partners are Aviva, EDF Energy, Kelloggs and the Royal Bank of Scotland.  The Methodist Church does not take a view on the climate credentials of these companies.  Climate Week will place these company logos on some materials and web resources.  
5. Methodist Church endorsement

5.1  Formal and public endorsement of Climate Week by the Methodist Church will demonstrate our high level commitment to tackling climate change.  It places us in the company of several national Muslim, Jewish and other faith-based bodies in addition to the Christian organisations listed above.   While district and circuits would be welcome to endorse Climate Week independently (as two Church of England dioceses have done) a national Methodist endorsement offers an alternative means by which Methodist district and circuit meetings might be publically identified with the Climate Week initiative.  
5.2  Endorsement may also offer inspiration and encouragement to many of our churches in our campaign to drive down the carbon footprint across the Connexion.  

6. Resolution
The Methodist Council welcomes the opportunity offered by Climate Week for churches to publicise their actions on climate change and endorses this national initiative taking place during Lent 2011.
